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EXECUTIVE SUMMARY

In these challenging economic times, the Department of Consumer Affairs (“SCDCA”)

will continue to take a leading role in protecting consumers because it is more important now
than ever. The economic difficulties that impacted South Carolina consumers in 2008 continued
into 2009-2010. The record-high rates of unemployment and foreclosures significantly affected
South Carolina consumers of all economic levels. While the Department is tasked with a big
mission, protecting consumers across broad swaths of the economy, the constant challenge is
not only to effectively leverage our limited resources, but also to ensure that the quality of our
work will not be strained. One of the greatest challenges that many consumers face today is
holding on to their homes when they have lost their jobs, seen their
working hours cut back, or just can’t manage to pay their mortgage. Such
financially-distressed consumers are vulnerable to schemes that promise
miraculous solutions to their financial problems. These practices include
foreclosure “rescue” and loan modification scams; unfair, deceptive, or
otherwise unlawful mortgage lending and credit offers; unlawful practices
in servicing mortgages; bogus debt relief and credit “repair” services; and
. unlawful debt collection.
SCDCA’s “Torch Award” The Department heightened the time and attention devoted to
assisting consumers by launching even more programs and services to
alert them about fraudulent schemes victimizing struggling homeowners and borrowers in the
state. Using traditional methods, along with webinars, YouTube and other social media the
Department sought to meet challenges head-on by providing faster and easier access to services
and ways to inform the public. Moreover, with assistance from the South Carolina Attorney
General’s Office, SCDCA re-launched the Mortgage Fraud Hotline in April to further identify
complaints on the subject. Focusing on rural areas and preventing financial abuse of the elderly
was yet another critical concern. In particular, the risks associated with reverse mortgages, a
financial product expected to grow substantially in coming years, because it is offered to seniors
who may be vulnerable to misleading marketing techniques. The Better Business Bureau
recognized the Department’s efforts to protect South Carolina consumers in awarding the agency
a “Torch Award” this Spring.

Beyond that, the Department continued its steady workload in the areas of advocacy,
mediation, enforcement and education. Our work in addressing consumer complaints and
inquiries provides invaluable information that can lead to the development of new consumer
protection laws. Our staff is proud of the work done on behalf of South Carolina’s consumers.
Here there is a belief that creative, responsible risk-taking in the pursuit of improved customer
service is an action to be applauded and encouraged.

Consumer Affairs at a Glance

» Handled more than 5,534 complaints during FY10, resulting in the return of $668,884.43 in
repairs, refunds or adjustments to consumers.

> Refunded $2,842,573.72 from credit counseling organizations to over 3,100 SC consumers.

> Reviewed 1,029 insurance notices.

» Added to savings for insurance consumers, bringing the 5-year total to approximately $258
million.
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MISSION STATEMENT AND VALUES
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To protect consumers from inequities in the marketplace through advocacy,
mediation, enforcement and education. The Department strives to be a CREDIT
to our State by holding the following values as essential in our relationships and

decision-making:

E Competance

E Respect
E Equality
w Dedication
E Integrity
m Timliness

MAJOR ACHIEVEMENTS THROUGH VOLUNTARY COMPLAINT MEDIATION

The Department mediated and closed 82.4% of consumer complaints as “satisfied,” which in

part is the result of the “open-view analysis” approach to processing,
evaluating and mediating consumer complaints. This approach
frequently identifies violations and/or businesses that are not mentioned
in the consumer’s complaint and assists in determining the probable
basis and merit of every complaint filed with the Department.

The agency demonstrated its “global customer base” by recovering
approximately $4.2 million in refunds, credits and adjustments for
consumers nationally and internationally, but most importantly, those
living in South Carolina. (Of that figure, $668,884.43 is from Consumer
Services, $3,498,157.70 is from Legal, and $2,782.00 is from
Advocacy.)

o Received more than 5,534 complaints during FY10, 1,972 of
which are still pending

I wish to thank you for
your help, this makes the
third time that | had to
use your Department
and each time | was
highly satisfied with the
results.

Mr. Gardner, Lugoff, SC
Consumer

o Provided services (walk-ins, referrals, general questions, etc.) to 15,791 persons.
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o Participated in the creation of a new complaint database being developed for SCDCA at
no charge. The system will allow the agency to more efficiently provide its services to
consumers by permitting a consumer to check the status of a complaint online, e-mail supporting
documentation to staff and permit the general public to search complaints received.

. Participated in several outreach events across the State for both businesses and
consumers. The Department provided brochures on regulated industries to small businesses and
answered questions about licensing requirements at Minority and Small Business Fairs. Staff
also provided several consumer presentations, notably to senior citizens, provided training to
senior care providers and participated in a speaker’s series at the Charleston area Veteran’s
Administration Hospital.

o Continued to develop and strengthen partnerships with Legal Aid, USC School of Law
Pro Bono Program, the governor's office, as well as legislators, state agencies and other public
and private agencies. Specifically, SCDCA held meetings with partners to educate the agencies
on the Department’s jurisdiction and the complaint process, resulting in more appropriate
referrals and communication with partners.

MAJOR ACHIEVEMENTS THROUGH COMPLIANCE /ENFORCEMENT

ACTIVITY
. Processed 13,994 licensing applications and other filings for regulated businesses.
. Conducted 331 compliance reviews and inspections of regulated businesses and an
additional 16 advisory visits to help new businesses get off to a good start.
o Sent 83 advertising compliance letters.
o Conducted 40 complaint investigations, with a special
emphasis on cases alleging mortgage fraud.
o Involved in 12 administrative enforcement actions, mostly
Thanks for taking time to licensing related.
listen and provide . Conducted 3 criminal investigations related to odometer
direction for our fraud, resulting in all defendants entering guilty pleas. Also
Industry. conducted 5 civil investigations into odometer discrepancies. The
Mr. Croft, North civil and criminal investigations resulted in over $600,000 being
Charleston, SC. refunded to consumers.
Loan Originator o Entered into settlement agreements requiring the return of
Licensee thanking staff approximately $2.8 million to consumers, a majority of which
attorney for CPE originated from out-of-state debt negotiation and foreclosure
presentation. assistance companies.
o Held in-person continuing education programs for over
400 licensed credit counselors, mortgage brokers and loan
originators.
o In partnership with the South Carolina Attorney General’s Office, the Department re-
launched its Mortgage Fraud Hotline.
o Conducted 24 presentations to consumer groups, licensee trade associations and

government organizations. Specific audiences include magistrates, Mortgage Broker’s
Association, Mortician’s Association, Federal Trade Commission and SC Bar Members.
o Transitioned to the Nationwide Mortgage Licensing System and Registry (“NMLSR”).
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o Staff comment regarding consumer protection and the debt settlement industry cited in

Federal Trade Commission Proposed Rule, Federal Register, vol. 74, No. 159, p. 42006 (August
19, 2009).

MAJOR ACHIEVEMENTS THROUGH ADVOCACY DIVISION ACTIVITY

. Processed 15 new applications for Professional Employer Organization (PEO) licenses.
o Reviewed 1029 insurance notices.
o Saved businesses that buy workers’ compensation insurance roughly $223,000 per year

as a result of involvement in the filings by workers’ compensation insurance carriers for approval
of loss cost multipliers (LCMs). The Division’s savings this year were depressed due to a
pending challenge to its authority to participate in certain insurance rate filings as well as
extremely limited funds for hiring outside actuarial experts to assist in filing reviews. Over the
last 5 years, the Division has saved insurance consumers approximately $258 million.

. Processed 17 new applications for Discount Medical Plan Organization (DMPO)
licenses.

o Processed 38 applications for Continuing Care Retirement Community (CCRC) licenses.
o Department Order denying a license to a Professional Employer Organization was cited

in court filings by the U. S. Securities and Exchange Commission (SEC) in the matter of SEC v.
Huff, et al.

MAJOR ACHIEVEMENTS THROUGH COOPERATE EFFORTS WITH THE
GENERAL ASSEMBLY, BUSINESSES, AND THE COMMUNITY

General Assembly Efforts
In an effort to educate Legislators on
issues affecting their constituency, the

~4ev. _ CARD Act of 2009 i

Department held a webinar specifically TuEsDAY, MARCH O™

for the South Carolina General Assembly o e

an d Staff O n the Fed e ral C red it Card CREDIT CARD ACCOUNTABILITY, EE;EONSIBILITY, AND ];ISCLOSURE Act
Accountability, Responsibility  and (CARD AcT)

SOUTH CAROLINA GENERAL ASSEMBLY MEMBERS & STAFF

Disclosure Act. The Webinar discussed
important provisions and the impact it will have on SC consumers.

The Department also distributed “Financial Toolkits” to the General Assembly, which contained
educational materials on identity theft, credit, debt collection and lending. Through a grant from
the Central Carolina Community Foundation, the Department created new educational brochures,
burned DVDs with print and video materials and compiled the information into 500 ToolKits for
consumers. The Direct Selling Education Foundation provided a grant to assist in the distribution
of the Toolkits to General Assembly members so they may better assist their constituents with
consumer issues.

Administrative Programs

The Administrative Division entered in a partnership effort with South Carolina Business One—
Stop (SCBOS), resulting in the Department of Consumer Affairs becoming one of five core state
agencies participating in a user-friendly online business license/registration filing system, which

7
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will cut the red tape associated with opening and operating a business in South Carolina.
SCBOS saves time and money by streamlining access to information, helping business owners
determine exactly which documents they are required to have, and expediting registrations and
fee payments in real time. Four of the agency’s business registration forms were developed in a
web-based business application and merged into SCBOS in the fall of 2006. In FY10, 1,073
businesses utilized the SCBOS system to file required documents with the Department, an
increase from FYQ09 where 933 businesses used the system. The Department continues to work
with SCBOS to ensure the system can be utilized to its full potential both on the business and
regulatory ends. Discussions regarding marketing the system in FY11 will occur in an effort to
increase business participation.

The Administration Division also posted over 1,292 revenue transactions, which included
processing multiple checks per transaction, for deposit into the General Fund and agency
earmarked accounts.

MAJOR ACHIEVEMENTS THROUGH OUTREACH, PARTNERSHIPS, AND
CUSTOMER Focus

Shred Day Events

As the administrator of the Financial Identity Fraud and Identity
Theft Protection Act, the Department recognizes the need for
consumers to properly dispose of their personal information. To
assist consumers in protecting their identity, the Department, in
partnership with several private sector vendors such as Carolina
Records and Information Management and SHRED 360, held
free “Shred Days” in 2009-2010. Locations in Columbia,
Florence, Charleston, Aiken and Spartanburg provided
consumers and businesses the opportunity to have their

confidential documents shredded, free of charge. Due to | SCDCA Shred Days provide free, on-site
document shredding, encouraging

consumer demand, SCDCA will plan similar events statewide consumers to protect their identity.
for 2010-2011.

Coalition Against Fraud

The Department continues to work with the Coalition Against Fraud — a joint venture of the
Department, the FBI, US Secret Service, US Attorney General’s Office, Sheriff’s Association
and the US Attorney’s office. The group will work together to educate and inform the public on
fraudulent and deceptive practices and how to protect themselves. On behalf of the Coalition,
SCDCA publishes a newsletter, Fraud Alert, in addition to its popular and award-winning
quarterly publication, Consumer Alert.

Satellite Locations

The Department continued its visits to Gaffney, Laurens, and Summerville, on a quarterly basis
despite budget cuts and limitations. This is part of the Department’s commitment to outreach —
to be visible in areas across the state where consumers are not familiar with our services and
provide them with what they need most: help and information. This effort was made possible
through a collaborative effort with county administrators and local public libraries in those areas.
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Webinars

During FY10, the Department continued its webinar initiative, providing 5 educational webinars
to regulated industries and consumers alike. Topics included the CARD Act, Reverse Mortgages
and Federal and State Identity Theft Laws. Continuing Professional Education (CPE) credit was
offered to some licensees for viewing the webinars, expanding the Department’s reach in
offering free CPE courses to out-of-state licensees.

Business Liaison

During FY10, the Services Division’s business liaison continued to develop relationships with
South Carolina businesses that had numerous complaints against them. The liason communicated
with the businesses to provide a more streamlined complaint and communication process to aid
in the expeditious resolution of multiple complaints to the satisfaction of all parties involved.

Social Media

As part of its continuing effort to find new, creative, and cost effective ways to reach South
Carolina consumers, in FY08-09 the Department launched SCDCA-TV on YouTube as well as
its Facebook and Twitter social media initiatives. SCDCA-TV includes videos on debt
collection, secret shopper scams and illegal cosmetic contact lenses. Over 34,000 people have
viewed the 18 videos currently uploaded. In FY10, the Department updated and transitioned to a
new Facebook page and tweeted to over 1200 Twitter followers.

Ask Consumer Affairs

The Department also provided another accessible avenue for consumers to communicate and
receive information from the Department through Ask Consumer Affairs. In prior years, this
was an interactive forum providing consumers with the ability to ask important consumer related
questions and receive a timely response. Due to budget constraints, the format has been changed
from a live “chat” to an e-mail system, continuing the goal to make helpful information
accessible and fast. Through Ask Consumer Affairs, the Department continues its commitment
to educating and informing South Carolinians, so that they can make wise choices in the
marketplace.

Boards and Roundtables

To improve dialogue with businesses regulated by the Department, the customer-focused
advisory boards and roundtables continued for the Mortgage Broker, Professional Employer
Organization Services, Consumer Credit Counseling, Preneed Burial Contracts,
Continuing Care Retirement Communities, and Pawnbroker Regulatory Programs.
Discussion includes ways to enhance services the Department provides through drafting and
amending legislation, licensing, training and education, on-line filing, outreach efforts and
publications for the general public.

Affordable Housing Coalition of South Carolina

The primary mission of this organization is to promote safe, fair and affordable housing in South
Carolina. Staff serves as an ex-officio member of the coalition. Director of Public Information
served on the Executive Board and is Marketing Chair.

9
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Palmetto Affordable Housing Forum

The Department is one of five partner agencies in this major annual conference. Other partners
include: the SC State Housing Finance and Development Authority, the US Department of
Housing and Urban Development, USDA-Rural Development, and the Affordable Housing
Coalition of South Carolina. The Department provided several presentations at the forum on
topics such as debt collection, identity theft, mortgage fraud and being a good consumer.

South Carolina Libraries
The Department has an ongoing partnership with South Carolina libraries to maintain consumer
information displays at branches throughout the state.

National Consumer Protection Week

During National Consumer Protection Week, the Department
partnered with the US Postal Inspection Service, Federal Trade
Commission and Better Business Bureau to conduct telephone
banks across the state to answer consumer fraud questions. The
Department also launched a financial literacy campaign that
included an essay competition for 5™ and 6™ grade students, with
awards being funded by the South Carolina Bankers Association.
Financial Toolkits containing popular consumer brochures and Winners of the Spring 2010 Essay

videos were also distributed and shred days held state-wide. What Woul e e 1 61007

Mortgage Fraud Hotline

In partnership with the SC Attorney General’s Office, the Department re-launched the South
Carolina Mortgage Fraud Hotline. From its re-launch date on March 22, 2010 through June 30,
2010, the mortgage fraud hotline recorded 164 calls. The most common complaints include
those involving homeowners having trouble getting loan modifications (34 calls), companies
charging large up-front fees for loan modifications or foreclosure help (28 calls), and errors
made by loan servicers (26 calls). Counties with the most calls include Richland (30 calls),
Greenville (16 calls), and Charleston (14 calls). The Department reviews and mediates the
complaints and forwards suspicious activity to the appropriate federal or state agency. Several
Department investigations of unlicensed foreclosure assistance companies have stemmed from
complaints received through the hotline.

US Consumer Product Safety Commission

Staff made 25 Recall Effectiveness Checks throughout the state in fulfillment of a contract with
the US Consumer Product Safety Commission (“CPSC”). The Department assists in ensuring
recalled products are not sold, relaying pertinent consumer recall information to the public and
partnering on product safety initiatives statewide.

LifeSmarts: The Ultimate Consumer Challenge

The Consumer Services and Education Division coordinates South Carolina’s LifeSmarts
competition annually. This national program helps high school students develop and demonstrate
an understanding of consumer and marketplace issues. The program focuses on five key areas of
consumer knowledge: personal finance, health and safety, environment, technology and
consumer rights/responsibilities. LifeSmarts is sponsored by the National Consumers League. In
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FY10 a new school joined the competition and four schools participated in the statewide finals
held on February 26, 2010 at SCDCA. Trinity Collegiate School of Darlington was the state
winner and represented South Carolina at the national competition, held April 24-28, 2010, in
Miami Beach. Trinity did a great job and finished 7™ in the competition out of 32 schools.

SC Department of Education - Family Consumer Sciences

Staff works closely with the Education Department, providing input on
consumer issues — such as the dangerous and unlawful practice of
dispensing cosmetic contact lenses without a prescription — and an ongoing
financial literacy curriculum. This year, the Department also sponsored a
school supply drive, which resulted in over 750 pounds of donated school

supplies distributed to needed schools across the Palmetto state.

School supplies collected at
SCDCA Shred Day.

Consumer Sentinel Membership

To aid the Department in the enhancement of its enforcement efforts, SCDCA joined the
Consumer Sentinel Network in FY08 and continued participation in FY10. Maintained by the
Federal Trade Commission (FTC), the Network allows member agencies, at no cost, to view
consumer complaints filed directly with the FTC and state agencies who share complaint data.
State and federal agencies also input information on enforcement actions. SCDCA staff will
receive Sentinel training from a FTC representative next fiscal year to ensure the Department is
receiving all benefits of membership.

STRATEGIC GOALS AND CHALLENGES
Process and Mediate Consumer Complaints

o Closed 5,555 complaints by June 30 (an additional 1,972 complaints remain open);
82.4% were closed satisfied.
. The Department recovered nearly $670,000 for South Carolina consumers filing

complaints in FY10.

Administer, Interpret, and Enforce the South Carolina
Consumer Protection Code

. Conducted approximately 14,000 license reviews; 331

compliance reviews; 83 automobile advertising advisory letters “Thank you for your
sent; 4,645 business locations filed credit grantor notifications; and professionalism and
4,276 locations filed maximum rates. courtesy.

. Issued 5 informal interpretations. Entered into more than | ankford, Physical
12 settlement agreements with organizations the Department Fitness Center
alleged violated laws it administers and enforces. Registrant. Accolades to

an SCDCA investigator.
Serve South Carolina’s Insurance Customers By Providing
Professional, Innovative, and Accountable Service
. The Consumer Advocate’s review of insurance rate filings
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over the last 5 years has resulted in savings of approximately $258 million. FY10 reviews saved
businesses that purchase workers’ compensation insurance approximately $223,000. Savings
will occur on an annual basis.

. The Advocacy Division reviewed 1,029 insurance notices.

Enhance Promotion of Pro-Consumer Legislations and Regulation

. The Department saw the passage of House bill 3607. The Act expands the requirements
automobile dealers must abide by when advertising, including setting disclosure font size and
limitations on using the word “free” in an advertisement. The law also delienates specific
penalties the Department may assess when violations occur.

. Staff provided testimony on many legislative issues during the 118" (2010) session of the
South Carolina General Assembly, including debt collection agency licensing and collateral
recovery (H.4228, H4284, S1073).

Increase Public Awareness of Services and Accomplishments
o SCDCA-TV allows consumers to view 18 videos on consumer laws and events. Current
videos cover popular topics such as how to prevent identity theft, spot a secret shopper scam and
deal with debt collectors.

ey “ o The Department re-launched the Mortgage Fraud Hotline in
cooperation with the SC Attorney General’s Office. The hotline
assisted over 500 consumers in mortgage cases with suspected
fraudulent and deceptive practices in 2008 and over 150 in the four
months after its re-launch.

o SCDCA was 1 of 5 partner agencies coordinating and
- presenting the 15th Annual Palmetto Affordable Housing Forum.
Steff particlpating In phone bankcon | - o Staff educated the public through media phone banks and

news interviews on several topics, including the Federal CARD Act,
identity theft laws and the latest scams.

o The Department promoted and hosted multiple webinars on Identity Theft, Reverse
Mortgages, the CARD Act, Mortgage Foreclosures and more. These pertinent consumer and
business topics provided information on legislative requirements for businesses and protections
for consumers. The webinars were attended by hundreds of participants and will continue in
FY11.

. The Department issued 17 press releases in FY10, not including releases regarding
satellite location visits. The news releases informed the public of various events and issues,
including “cash for gold” opportunities, preneed funeral contracts, protecting your privacy
online, the Department receiving the BBB Torch Award and Department enforcement actions.

o Staff created 4 new consumer educational brochures on Credit Basics, the CARD Act and
SC Identity Theft laws. Staff also revised existing brochures on credit counseling, including
credit repair, and debt collection

BUSINESS OVERVIEW AND ORGANIZATIONAL PROFILE

Number of Employees
The Department of Consumer Affairs currently has 65 full-time positions. 36 of these positions
are filled with 20 funded by state appropriations and 16 funded by revenue generated from the
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licensing fees of mortgage loan brokers and loan originators, prepaid legal services, professional
employer organizations, credit counseling organizations and from funeral homes that sell
preneed funeral contracts. Due to budget cuts and revenue shortfalls in other funds, the
Department implemented a reduction in force (RIF) plan on July 23, 2009, that eliminated 24
positions.

Key Customers and Suppliers

The Department’s key customers are the consuming public, ratepayers, regulated and indirectly
regulated businesses, law enforcement agencies, schools, community groups, vendors, the media,
consumer protection organizations, the Council of Advisors on Consumer Credit, the
Commission on Consumer Affairs, the Governor’s Office, the General Assembly and the US
Congress.

The Department’s key suppliers include the consuming public, the General Assembly’s
constituency, the Board of Financial Institutions, SC Magistrate Court System, US Congress, the
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Better Business Bureau, vendors, and the print and electronic media.

Base Budget Expenditures and Appropriations

Major Budget
Categories

FY 08-09 Actual
Expenditures

FY 09-10 Actual Expenditures

FY 10-11 Appropriations Act

Total Funds General
Funds

Total Funds General
Funds

Total Funds

General
Funds

Personal
Service

$ 2,625131 | $ 1,289,751

$ 1,901,890 | $ 985,432

$ 1,619,046

$

212,796

Other
Operating

$ 654,551 | $ 110,019

$ 616,650 | $ 103,928

$ 715,917

$

52,917

Special ltems

Permanent
Improvements

Case
Services

Distributions
to
Subdivisions

Fringe
Benefits

$ 792,872 | $ 396,405

$ 533,705 | $ 407,428

$ 607,404

$

357,404

Non-recurring

Total

$ 4072554 |$ 1,796,175

$ 3052245 | $ 1,496,788

$ 2,942,367

$

623,117
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Other Expenditures

Sources of FY 08-09 Actual FY 09-10 Actual
Funds Expenditures Expenditures

Supplemental Bills

Capital Reserve
Funds $ 45,139

Bonds

Description of Major Services

The Department of Consumer Affairs was established by Act 1241 of 1974, which is known as
the Consumer Protection Code and is the state law governing consumer credit transactions in
South Carolina. As the state agency designed to represent the interests of consumers, the
Department attempts to resolve complaints and seeks to inform and educate consumers to create
an atmosphere where consumers are more aware of their marketplace rights and responsibilities.

Operation Locations
The Department of Consumer Affairs is located in Columbia at 3600 Forest Drive, which is the
only office operated by the Department. However, the Department provides statewide
programs and services to the citizens of South Carolina. The Department provides a statewide
toll-free phone number (1-800-922-1594) for consumers to request information and services
provided by the Department. The Department has satellite locations in Gaffney, Laurens, and
Summerville. Visits are made to these locations on a periodic basis.

Act 644 of 1978 amended the Consumer Protection Code to create the Division of Consumer
Advocacy as a part of the Department of Consumer Affairs. The Advocacy Division was
originally established to represent consumers at large before state and federal regulatory agencies
that set utility rates, but Act 166 of 1987 expanded the Division’s responsibilities to include the
analysis of auto insurance rate and recoupment filings. The Consumer Advocate was granted the
authority to intervene in auto insurance filings at the Department of Insurance by Act 148 of
1989, the Automobile Insurance Reform Act. In addition, Act 63 of 1991 requires the Consumer
Advocate to serve on the Solid Waste Advisory Council. Act 195 of 2004 transferred the
responsibility for intervention in utility rate cases to the Office of Regulatory Staff.

Over the years the General Assembly has given the Department additional areas of
responsibility, including Motor Clubs (Act 400 of 1984), Rent-to-own businesses (Act 121 of
1985), Physical Fitness Services (Act 165 of 1985), Pawnbrokers (Act 491 of 1988),
Mortgage Loan Brokers (Act 544 of 1988), Telephone Solicitations (Act 656 of 1988),
Continuing Care Retirement Communities (Act 97 of 1989), Express Warranties on Motor
Vehicles (Act 142 of 1989), Athlete Agents (Act 456 of 1990; Act No. 300 of 2004), Motor
Vehicle Subleasing (Act 132 of 1991), Loan Brokers (Act 452 of 1992), Motor Fuel Pricing
(Act 161 of 1993), Professional Employer Organizations (Act 169 of 1993), Prize



South Carolina Department of Consumer Affairs
Accountability Report 2009-2010

Promotions (Act 483 of 1994), Prepaid Legal Services (Act 328 of 2000), Motor Vehicle
Dealer Closing Fees (Act 387 of 2000, Part I, § 82), Discount Medical Plan Organizations
(Act 377 of 2006), Consumer Credit Counseling (Act 111 of 2005), Preneed Funeral
Contracts, transferred from the Board of Financial Institutions on July 1, 2006, and the
regulation of the sale of cosmetic contact lens without a prescription from an authorized
dispenser, effective July 1, 2005.

South Carolina Consumer Protection Code

The Consumer Protection Code authorizes the Department to:

» Analyze and mediate individual complaints,
» Investigate business practices if a pattern of fraud is suspected,
» Refer to the appropriate agency with the authority to assist individuals,
» Inform about complaints filed against a business,
» Monitor the filing of notification fees and maximum rate schedules,
» Educate consumers about unfair and deceptive practices, and
> Provide legal action to prevent persons from violating the Consumer Protection Code
and to prohibit unconscionable conduct.
The Consumer Protection Code does not allow the Department to:
» Advise whether or not a business is reputable,
» Provide information on the location or phone number of a business,
» Recommend a company with which an individual should do business, or
> Handle a complaint filed by a business against another business.

Organizational Structure
The Commission on Consumer Affairs

The leadership system at the Department of Consumer Affairs begins with the Commission on
Consumer Affairs. The Commission is composed of nine members, one of whom is the
Secretary of State. Of the remai